
xxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxxx[ ]
Social Media

Kansas Wheat has the largest online presence of any Kansas crop commodity organization. As we begin to 
rebrand 
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Social media is a vital part of any organization’s image. It is a communication tool that 
immediatly connects users to an organization because it bypassess the traditional media 
filter. Our goal for our social media campaigns is to reach consumers and promote a 
positive image for Kansas agriculture. [ ]

Social Media

Kansas Farm Food Connection links several of the commodity leaders in Kansas Agriculture 
allowing them to speak with one voice to our consumer population. KFFC currently uses our 
website and Facebook to connect with our target audience through digital media. 

Our main goal for our social media presence is to provide information that interests and 
educations consumers and promotes the Kansas agriculture industry. 

Current Platforms

Future Potential Platforms

490 likes

3

Facebook is currently the only social media used by KFFC. In order to 
have a manageable platform that we can use efficiently with the resources 
provided, KFFC would like to build our Facebook presence and then look 
at potential expansion to other medias. 



Audience
Kansas Farm Food Connection posts content 

that is geared towards consumers. Kansas Farm  
Food Connection has the potential to reach out 

to consumers and start discussions about Kansas 
agriculture. Over the next year, our social media 

will push content that will highlight Kansas 
commodities that are members of KFFC. This 

content will include but is not limited to, recipes 
that use Kansas ag products, facts about Kansas 

agriculture and sharing resources for factual 
information about production agriculture in 

Kansas. 
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Facebook
Statistical Review (as of December 12, 2014)

Dec. 12 Total Likes: 490
Likes

Follower Gender Breakdown
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Follower Age Breakdown
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Posting Strategy
If at all possible, make sure shared content has images. Studies have 
shown that Facebook posts with images get 53% more likes and more 
shares. KFFC will post at least once a day, Monday-Friday. Because 
Facebook has its highest engagement on weekdays we will focus on 
posting content then and during the optimal times between 6-8 a.m. 
and 2-5 p.m. Nicole will create the schedule one month in advance 
and each KFFC member will provide a minimum of 1 Facebook post 
per month.  Each week, we will aim for at least 2 pieces of original 
content (provided from group members) and an average of 3 pieces of 
shared content.

If you have content you’d like to see KFFC to share, please send it to 
Nicole (laneinicole@gmail.com). She will either schedule it, or if it is 
pressing news, send it out immediately. 

When sharing content from the KFFC website or any other website 
that has an odd looking default picture we will upload an attractive 
photo. For sharing website pages it is reccommended that we 
use a bitly URL and that KFFC starts a bitly account to track and 
consistently monitor how many clicks we get from each item, and 
where they come from. 
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Facebook Cont.
Boosting Posts/Advertisements
It is recommended that the KFFC board allocate dollars to be spent 
boosting Facebook posts to promote specific content and KFFC events.  
Especially as we work to gain followers and target our content towards 
a specific audience, boosted posts and targeted Facebook ads can 
provide and engage followers. 

Sharing Content
KFFC will regularly share content from other pages. The content will 
be shared from Kansas agriculturalists who are prominent on social 
media such as farmers and bloggers. Shared content may also come 
from members of KFFC and other agricultural advocacy organizations. 

Follower Posted Content
We will encourage our followers to post to our page, but will have a 
zero tolerance policy for profanity. If a poster has a question or posts 
on a controversial topic, we will consult with the organization who 
has expertise in this area to allow them to provide input on answers to 
controversial and tough to answer questions.
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Sources for Information/Share-worthy Content
Member social pages:
https://www.facebook.com/KansasSoybean
https://www.facebook.com/pages/Kansas-Livestock-Association
https://www.facebook.com/kansas.sorghum
https://www.facebook.com/KansasPork
https://www.facebook.com/KansasFarmBureau
https://www.facebook.com/kansascorn
https://www.facebook.com/kansaswheat
https://www.facebook.com/midwestdairy
 
KFFC Alliances:
Chef Alli - https://www.facebook.com/chefalli or http://chefallisfarmfreshkitchen.com/

Farmers and ranchers around the state:
https://www.facebook.com/PetersonFarmBros
https://www.facebook.com/AKansasFarmMom
https://www.facebook.com/GrowingForTomorrow
https://www.facebook.com/KsCattleRanch
https://www.facebook.com/Aliveandwellinkansas
https://www.facebook.com/CattleEmpire
https://www.facebook.com/pages/Grain-Girl/100932179995555
https://www.facebook.com/pages/Springer-Family-Foods-LLC
https://www.facebook.com/BuzzardsBeat
https://www.facebook.com/frontierfarmwife
http://pottedgoose.blogspot.com/
http://newtothefarm.wordpress.com/

Other pages:
https://www.facebook.com/BestFoodFacts
https://www.facebook.com/CommonGroundKansas
https://www.facebook.com/ksagclassroom  
https://www.facebook.com/KStateRE
https://www.facebook.com/highplainsjournal



Goals for FY 2015
• 1,500 Likes
• Target non-producer audiences with posts more frequently 
• Promote Kansas Agriculture
• Plan post schedule 1 month in advance
• Share content once per month provided by each individual KFFC member group, providing 

them a time to share their messages and conversations around that topic of agriculture. 
• Create posts about KFFC events, promotions and news.
• Share information that helps people see inside farms and ranches, learn more about where their 

food comes from and connect with someone who produces their food. 
• Create content that contains easily sharable information and eye-appealing images.
• Increase engagement of followers with posts shared.
• Provide a space where member commodity groups of Kansas agriculture can connect with each 

other to connect to our consumer base and speak with one unified voice. 
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